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As an agency, we plan and measure media as it relates to our clients’ job responsibilities. 
We tend to look at the success of the individual channels (e.g., TV, print, display, paid 
search, natural search, etc.), instead of taking into account the target consumer’s media 
consumption and how media work together; the impact each channel has on each other. 
When we get the opportunity to look at holistic media response, it’s often “after the 
fact,” too late to impact future campaign strategy and quite laborious, matching various 
Excel spreadsheets and pivot tables together.

Cross-media behavioral measurement is the analysis of multiple media channels in 
concert to quantify the impact each channel has:

1. In driving Website behavior.

2. In influencing the spread of the brand’s digital footprint (through social media).

3. On other media channels’ performances, both online and offline.

4. On the influence of campaign goals (e.g., conversions, leads, etc) as it relates to 
total media exposure (as compared to individual channel performance).

There are two types of cross-media behavioral measurement:

• Online: measurement of how online channels work together to drive campaign  
performance. 

– Display’s impact on paid search

– Display’s impact on natural search

– Paid search’s impact on natural search

– Impact on Website behavior

– Impact on conversion performance

– Impact on e-mail response

• Cross-channel: measurement of how offline channels (e.g., radio, TV, print, OOH) 
work together to drive online campaign performance (e.g., TV’s impact on paid 
search), as well as online behavior.

– Impact on paid search

– Impact on natural search

– Impact on display

– Impact on e-mail response

– Impact on Website behavior

– Impact on conversion performance

What is cross-media  
behavioral measurement? 1
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case study

Depending on the industry, Havas Digital can see lifts of 50% or more in conversion 
when searchers are exposed to an online display campaign (Note: A display expo-
sure is defined as seeing an impression within a 14-day window prior to a search 
click). Conversion can be defined as a purchase, download, registration, or how the 
target audience identifies themselves as a particular segment; all determined by the 
client’s campaign and site goals. 

As expected, direct response campaigns with specific offers typically have a higher 
impact on paid search conversion over display awareness campaigns, but that does 
not mean that the two are mutually exclusive. In fact both channels often work 
together to create a strong brand statement for the client.

For example, one of Havas Digital’s retail banking clients promoted its checking 
account product online through a display and paid search campaign. The display 
campaign promoted the program, and offered a bonus for those that signed up 
online. Searchers who saw the display ads were close to 20% more likely to apply 
for an account than searchers who didn’t see the display ads.

display’s impact on paid search

Key Takeaway 

Display campaigns have a huge 
impact on search behavior! When 
planning both media, we need to 
ensure that we are buying keywords 
and phrases that appear in display 
ads, as well as make sure our 
clients’ brands are appearing in top 
positions in search results when 
the display campaigns are running. 
Otherwise the advertiser will lose 
valuable qualified traffic to the 
competition.  Search Conversion Rate (L) Conversion Volume (R)
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The two main benefits of cross-media behavioral measurement are increasing total  
campaign performance and optimal channel planning and budget allocation. Look-
ing at how all of the brand’s media channels work together will not only create budget  
efficiencies, but ultimately drive more conversions for the brand (read: higher sales!). 

Measuring cross-media behavioral response is crucial to budget planning. Oftentimes, 
digital channels have a smaller share of budgets. Cross-media behavioral analysis can 
show how online channels drive the “last brand touch” before conversion, warranting 
higher spends.  

There are a few simple approaches to measuring cross-channel campaign performance:

• Correlate offline reach and spend by channel and search  
(both paid and natural) clicks.

• Measure increases (“above average”) and trends in Website traffic and activities.

• Analyzing paid search click thru rate (CTR).

– Is there an increase in clicks, but not impressions, to indicate a more qualified audience?

– Is there an increase in impressions to show greater share of search category?

• Trend social media buzz/mentions with channel spend.

Through various advanced analyses (this is just a sample list!), analyzing cross-media 
behavioral interaction can help drive channel planning:

• To determine which sites/search engines, placements/keywords, and/or  
creatives drive online response and engagement. 

• To analyze TV show genre to determine if a particular type of show  
(e.g., news vs. sports vs reality) with a specific target audience drives  
a higher online response or more valuable conversions.

• To define the average time lag between offline exposure and online behavior.

• To identify different day parts or geographies driving response from a mass  
media push.

• To define what channel combinations drive consumers with the highest  
conversion value.

• To determine which tactics drive positive social media response, for increased  
brand trust.

We recommend looking at all possible combinations with the available data to see what 
works for your specific brand and campaign objectives.

What are the benefits of  
cross-media behavioral analysis?2
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case study

It is logical to suspect that offline media drives online activity because it’s “typical” 
for a consumer to respond to a commercial or print ad by going directly to the 
point of purchase, or going online to the brand site or to a search engine for more 
information. But, to what extent does TV affect search and how does it actually 
help drive brand response?

Analyzing TV and search data (both paid and natural search) for one of Havas 
Digital’s automotive clients showed that consumers exposed to a TV commercial 
during primetime were likely to search for the specific car model 13 hours later 
(presumably when they got to work the next day). Knowing the delay in activity 
helps the agency plan the search campaign accordingly to capture the response.

determining time delay from TV exposure to search activity

Key Takeaway 

TV campaigns have a large 
impact on search behavior! Paid 
search budgets must be planned 
in accordance to the resulting 
behavior, releasing cost caps and 
prioritizing specific keywords and 
phrases that appear in TV ads. 
Also, make sure the client’s brand is 
appearing in top positions in search 
results when the TV campaigns are 
running (so we don’t lose valuable 
qualified traffic to the competitor 
brands). Align creative as well as 
landing pages with key messages 
from the TV campaign to reinforce 
brand messaging and increase 
natural search rankings.Reach Index

Day

Total Search - 13 hours
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One of the biggest challenges to measuring cross-media behavioral interaction is having 
the data available for the analysis. Not only having the data, but having the data at the 
right granularity is critical for a successful study. 

Depending on the objectives of the analysis, the minimum data required includes:

• Minute-by-minute (i.e., time-stamped) online media delivery and response data.

• TV GRPs by creative, by property, program by day, by hour.

• Radio TRPs by creative, by station by program, by day, by hour.

• Website home page visits by channel (e.g., direct entry, natural search, paid search, 
e-mail, etc) by day by hour.

• Website conversion volume and conversion value data by day.

It’s also crucial to make sure you have data pre- and post-media campaign to create 
baselines and quantify the lift in activity driven by the campaign efforts.

What are the challenges to  
cross-media behavioral analysis? 3
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We use our proprietary campaign management system, Artemis™, for cross-media  
behavioral analysis. Artemis™ collects cookie level digital campaign data real-time from  
multiple sources (including ad servers, Web analytics tools), and has the flexibility to merge, 
fuse and extend data sets (including client data). Artemis™ also includes offline media data 
from Donovan Data Systems to determine efficiencies between channels for more effec-
tive media planning. The integration enables easy comparison of offline data points to 
parallel online metrics.

Because Artemis™ includes cookie level data, Havas Digital have the timestamp  
for each impression delivered, click received, and resulting activity recorded making 
cross-channel behavioral analysis simple and timely.

OUR solution to cross-media  
behavioral analysis 4

data integration APPLICATION

• Online media data

• Offline media data

• Website data

• Customer profile data

Planning and analysis
• Campaign optimization
• Historical data storage
• Custom data integration
• Attribution analysis
• Cross-media analysis
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When planning any media campaign, whether online or offline, it is essential that each 
channel works together to drive objectives while optimizing media spend, while captur-
ing the most qualified target audience. It is also important to have tools in place, like 
Artemis™, to measure cross-media behavior for campaign optimization, as the detailed 
data in the proper format is readily available to determine how your media channels are 
working to drive business results.

Conclusion 5
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We encourage you to contact us directly to discuss, in more details, any concerns you 
may have regarding this Havas Digital Insight issue. We will be happy to assist you.

· sharon.bernstein@us.mediacontacts.com		

· mark.egan@havasdigital.com 

· rob.griffin@havasdigital.com

Or contact your Havas Digital LOCAL OFFICE:

CONTACT DETAILS 6
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